The article addresses the issue of creation and functioning of each link in the communication chain addresser/sender-message-addressee/recipient in three communicative statuses: external, internal, and potential. Personal and transpersonal communication is analyzed. Semantic and functional features of academic vs literary communication are considered.
External communicative status

Sender and recipient of a message
The external communicative status of the addresser and the addressee of communicative activity, i.e. the sender and the recipient of a message, is a transitory state. A potential communicant at different times of his life can take on diverse communicative roles. Each time this process correlates with the corresponding parametrization of his personality.
In written communication, the addresser and the addressee are separated by the time and space of the "real chronotope". As we have mentioned, any text is written and is read in different places and at a different time, nevertheless, the addresser and the addressee are inextricably linked with each other, forming a pair of functional correlates. This implies that the type of communicative activity of the recipient of the message must fully correspond to the type of communicative activity chosen by the sender of the message. Probable differences "between targeted audiences and those who are given access to a message, not originally intended for them, may complicate communication" (Davies 2012: 369 resulting from an incorrect attribution of its functional style or genre. The former is characteristic only of children's naive perception, while the latter may be caused by missing the irony of a message or mistaking a parody for the original text. It is appropriate to quote here the words of Stepanov, which hold for works of any functional style: "The existence of a work of art encompasses not only production of literary value, but also its consumption" (Степанов 1988: 112) . Coherence of the abovementioned processes of production and consumption is only possible because of a functional correlation between the communicative actions of both participants of this activity. The very same correlation is provided by cultural and historical conventions, which should be mastered, ideally, by all potential communicants. As Hyland resumes (2007: 283) , writers have something to say, and the ways they choose to say it are influenced by their expectations of how it will be received by a particular audience.
Such expectations are encoded in a set of communicative conventions.
The activity of the addresser of communication lies in transforming the message from its ideal mental mode to its material verbal mode, i.e. in generating the text per se, which means transforming some content with its intrinsic integrity, hierarchical structure, and simultaneousness into a linear, discrete, successive verbal form. As a rule, such activity of the author is more or less extended in time and parceled into separate segments: a work of fiction, especially large-scale prose like epic, is rarely written "in one breath". This process is mismatched with the process of unfolding of the finished text. The text unfolds from beginning to end while the process of creating separate parts of the text might follow one another in an arbitrary succession. It is not uncommon for the author to write the final scene of his work before he/she writes its initial scene. The order of creating separate textual components may be non-isomorphic to their sequence in the text. It is common knowledge that introductions, which open a text, are usually written after the text is finished. Thus, the author's text-making external communicative activity is disrupted. As a rule, it is discrete, and not only dispersed in the author's potentially communicative life, but is also usually interspersed with some other communicative actions. In other words, at the time of writing a novel, the author may "take a break" to write another text, read other texts, etc.
Anyway, the text-making activity of the author is initially constrained by the general idea of the future text, and finally -by the completion of encoding the message and sending it into the communicative space through publication. However, it is not uncommon for the author to resume text writing, supplementing and reworking the text that has already been completed and published, which thereby erodes the final boundary of his/her external communicative activity. In this case, a new, altered version of the text appears. Besides, the final boundaries of such activity can also lose clarity in the case of creating authorized macrotexts (cycles, epics, etc.) or the author's transformed versions: for example, a story may be transformed into a novel, an article may be developed into a monograph, an epic text may be transfigured into its dramatic version. The process of creating the final communicative product is thus prolonged. In contrast to personal, transpersonal communication in its very essence implies repeated inclusion of various recipients into the process of the message perception. 
Message
A transpersonal message in its external communicative status exists in two heterogeneous and functionally dissimilar stages: 1) the stage of the genesis of the message, in which the work of literature is in the communicative power of its creator and which ends in the publication of the text and its alienation from the author; 2) the stage of communicative circulation, i.e. alienated, independent existence of a literary work in public communicative circulation.
The stage of genesis equals the period of encoding a message, which may be lengthy;
this period usually deals with all kinds of alterations and rearrangements of its parts resulting from the author's creative search. Different versions of the text can differ both at the level of separate words and at the level of the composition of the whole work.
The stage of communicative circulation usually starts with the first publication of the text and its further functioning in public communication, although a certain retardation of this stage is not excluded. Quite a few literary works were written but for some ethical, political, or other reason put aside into a desk-drawer.
As a rule, releasing a message into the communicative circulation signals the end of the genesis stage and the beginning of independent functioning of the literary work.
However, situations are possible where these two stages overlap. In this case, some parts of the work that have not been completed yet or a shortened, not final, the socalled 'magazine version' of the work is published. The most striking example of an overlap of these two stages is the case when the author resumes his text-producing activity: the writer 'comes back' to the already circulating literary work and modifies it. This leads to the situation when different versions of the same message for some time circulate in the public communicative space in parallel. Over time, the one that is chronologically later becomes standard. For example, Fitzdgerald's novel "Tender is the night" was initially published as a temporally linear narration of the history of Nicole's mental illness, while later on the writer rearranged the composition and began the novel with the scenes of Nicole's inadequate behavior, which baffles other characters and the reader. Eventually, it is this version of the novel that became well known to modern readers.
Obviously, the stage of genesis of a literary work cannot exceed the life span of the author. The interruption of the genesis stage, which is caused by the author's death or some other external factor, leaves the work incomplete. The subsequent publication of such a message, after the death of the author and/or other than his will, usually leads to a communicatively inferior result since the absence of intentional integrity and completeness of a literary work is irreplaceable from the outside.
At the stage of genesis, if it did not succeed in the publication of the text, it is still possible to interrupt the communicative existence of the message forcibly. Sometimes this happens at the will of the author, for example, such was the fate of the second volume of Gogol's "Dead souls", the only copy of which was burnt by the writer in a fit of insanity. But much more often it happens against the author's will, for example, the manuscript of the second part of "The cursed days" by Bunin was hidden by the author in the post-revolutionary Odessa of 1918 and never found, the first version of the novel "How the steel was tempered" by Ostrovsky was rewritten by the writer once again after the manuscript had been lost. It should be emphasized that after the completion of the genesis stage and the release of a literary work into the communicative space, it is practically impossible to forcibly stop the communicative functioning of the work. Confiscation of circulations, burning undesirable texts -these are just ritual actions that can lead only to a temporary and local narrowing of the readership. To stop the communicative circulation of a message, until there is at least one copy of its material instantiation, is never possible.
In its potential communicative status, a message embodied in a "dead", "static" material can be stored indefinitely. Equally infinite is the possibility of actualizing its virtual communicative potential. Theoretically, there is always a probability that at some time and in some place there will appear a recipient who, having started decoding the message, will close the chain "sender-message-recipient" and, once again, will replicate the communicative act, thus prolonging the communicative functioning of the message. In other words, we include ourselves into some common readership of the message. As we have already stated, the scope of this community is unlimited.
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We suggest that the external communicative status of a transpersonal message can be compared with the geometric concept of a ray: it has a beginning and has no end. The appearance of a message is locally and chronologically parametrized, whereas its further communicative existence is immanently not limited by any temporal or spatial boundaries. Of course, it must be added that the overwhelming majority of literary works have a certain chronotopic area of their circulation. Albeit they are boundless in potency, in reality they still have their limits. The Bible, the epic of Homer, the treatises of Aristotle are actively functioning in the global communicative space throughout centuries. Naturally, most of the messages, even those created within the framework of transpersonal communication, cannot really claim such a fate. However, all of them continue their "dead", "static" existence and possess communicative potency, which is virtually stored in them. They can be actualized in any place and at any time remote.
It must be noted, meanwhile, that the content of the communicative act, which stretches over large space-time distances, will certainly differ from its temporarily more compact initial circulation correlate. Shakespeare was read differently by his contemporaries and the readers of the twenty-first century. Reading an article in to-day's newspaper differs from reading the same article in the library archive. However, all these differences relate to a quite different -internal -communicative status of a message, to which we proceed next.
Internal communicative status
Bakhtin's saying is widely known: "The event of the life of the text, that is, its true essence, always develops on the boundary between two consciousnesses, two subjects" (Бахтин 1979: 285) . The difference between them is that one consciousness -the author's -is always represented by only a certain part of it, which is expressed semiotically by the verbal message and alienated from its personal carrier; by the time the text is read, its author is often no longer alive. The other consciousness -a reader's one, on the contrary, is not alienated from its personal carrier, neither is this latter consciousness mediated by any semiotic product. message-recipient". The middle link was discussed above, now we will consider its extreme links.
Addresser and addressee of a message
The actual sender and recipient of a message in external communication are chronologically related to each other within the precedence-following succession only,
i.e. the recipient may appear as such only after there was a sender of a message. In internal communication, they correspond to their text analogues -the addresser and the addressee, the relations between them are devoid of such chronological correlation.
They are both present in the unfolding text "hand in hand" from beginning to end. well, and eventually their personal characteristics change. Due to the thesaurus's change, the readers' personal parameters with which the addressee image "resonates" may now be inherent in a different age category of readers than it used to be in previous generations. As a result, the N-set of recipients of this message is replenished with a contingent, which was not originally envisaged by the author.
Thus, the massive unidirectional differences between the addressee image and its actualized figures turn out to be the result of interaction of the external communicative factor with the internal communicative one. The former is mass qualitative change of potential readers: changes in their thesauri. The latter is the specificity of the author's addressee image, which determines the construction of the entire message.
It should, however, be noted that with the long-term functioning of the message, mass deviations of its readership from the hypothetical model of the addressee are by no means inevitable. On the contrary, despite the possible huge differences between the real chronotope that forms the identity of the biographical author and his remote readers, contact of their minds in the internal communication can be quite successful.
The image of the addressee, which is built into such literary works, probably, successfully combines both steps of the transpersonal addressability of the messagethe transitive individual, on the one hand, with the trans-temporal and transpersonal, on the other hand. Successive generations of readers adequately actualize the flexible image of the addressee, ensuring an uninterrupted trans-historical existence of a literary work. Whatever continuity of readers' generations, the personal parameters of individual recipients never completely coincide. Accordingly, the actualized figures of the addressee will never completely coincide, and, therefore, the outcome of the instantiation of the internal communicative act will always be individual.
Academic and literary communication
The features of the trans-historical existence of a trans-personal message are largely determined by its belonging to academic or literary communication. This is due, among other things, to the different images of the addressee embedded in the messages and defining their formal content. While a literary message appeals, first of all, to the feelings and emotions of the addressee (Строченко 2017), the academic one calls to his intellect (Peterson 1961: 126) . Meanwhile we should stress that such division is a certain speculative abstraction, as long as findings in neurosciences prove inseparability of pure cognition and pure emotion. As Burke stresses (2011 Burke stresses ( , 2015 :
"affective cognition" and "cognitive emotion" together lead to "oceanic cognition", and the central idea underlying the oceanic cognition theory complies with the widely accepted "diffuse neural network" idea of processing practices that take place in the brain.
Academic communication
Within author's concept of the problem under discussion, while there is an appeal to the scientific thesaurus of the recipient and to the intellectual component of his personality.
The breadth of horizons and the high level of intellectual development of the recipient, which is manifest in his/her ability to reason logically and to choose rationally from a variety of opinions and assessments -all this can be considered the basis of any image of the addressee in an academic message. However, in a literary message such hypothetical features are no more than possible, and even then, suggest not the main, but marginal component of the addressee image.
Sender and recipient of a message
In our opinion, the readership in academic communication as a whole is more homogeneous than in literary communication, since the expected recipients of academic texts are holders of certain scientific and special knowledge. It is this knowledge that unites all recipients of an academic message into a community of professionally homogeneous communicants, to which the sender of the message also belongs (Berdayes 2018; Suomela-Salmi 2009) . It should be stressed that even complete success of academic communication does not necessarily imply that the recipient and the sender belong to the same "scientific camp", they may be opponents.
It is for this reason that the spirit of polemics, the reasoned persuasion of the addressee in the rightness and objectivity of the presented concept, permeates every message that corresponds to the laws of effective academic communication.
The temporally distanced realization of an academic communicative act is characterized by a considerable difference between the recipients who are contemporaries of the author and the recipients temporarily removed from him/her.
Expressing this assumption, we proceed from the following reasoning: "the image of the world, either scientific or non-scientific (mythological, religious, naïve) is the product of human world-perception through certain prisms of mythology, religion, human community at different stages of civilization in a different way, eventually colouring the innumerable individual thesauri of people living at the time.
The scientific image of the world is subject to rapid changes over time, which can be quite significant, as the "cutting edge" of science is moving further and further. Despite the dynamism of the scientific image of the world in the minds of potential readers, a long-termed communicative circulation of an academic message is still possible. The point is that the development of science does not remove the already established boundaries. New theories verify the accuracy of the already established ones. Distanced communicative realization of an academic message can take place. Such communication can be successful but for this, the image of the addressee in the academic message should take into account not only the contemporary segment of the readership, but the future, trans-temporal segment as well.
Message
The author of an academic message should not confine himself to presenting the facts and observations at his disposal because they may eventually become outdated. First and foremost, only such theoretical generalizations should be made, which can later explain new facts, not known yet at the time of the production of the message. Only academic messages that satisfy these requirements can withstand the pressure of the changing thesauri of new generations of recipients.
All other scientific messages, however, do not disappear from the communicative space. They go on to a potential communicative status and continue to perform the function of materializing the entire system of human knowledge in different phases of its formation. Academic publications of the past comprise an archive of innumerable cognized things, each of them labeled with the name of its author.
Let us now consider the meaning of the text, i.e. the interaction of the message and reality, in order to determine how this semantic axis of the literary work affects its external and internal communicative being. The formal connectivity of any message is largely dependent on the integrity of the reference space described, which pulls together all parts of the message into a single whole. As long as in academic communication the reference space is ontologically real its integrity is an objective matter, which is more or less equally perceived by different recipients.
Starting from the above reasoning, we believe that the connectivity of academic message, the logic of the relationships of its textual parts, is a reflection of the coherence and consistency of the objects in the real situation.
Literary communication
Message
A different situation is observed in the literary message, whose reference space is a quasi-real microcosm invented by the author according to the laws of this or another aesthetic canon. The object of description in such a text turns out to be a part of this quasi-reality. Consequently, its integrity is caused by regularities and mutual relations, which may be different from those that act in objective reality. Their perception by recipients is due primarily to their correct interpretation of the aesthetic canon, which dominates all the laws ruling in the depicted quasi-real world. For example, the reader of a fairy-tale text is not at all confused by the illogical and counter-factual identity of a frog and a beautiful princess, "consistently" united into a single fairy-tale personage according to the laws of the fantastic quasi-reality. Davies points up the obvious (2012: 371): "The novelist is free to exaggerate, satirize, fantasize, and is in no way bound to provide an objective or accurate portrait of a society, and readers of fiction may be seeking an entertaining or inspirational experience, not an educational one".
From what has been said, the conclusion follows: the integrity of a textual description in a literary work of art is provided by the core unity of the reference space, but the very unity here is subject not to the logic of objective reality, but to a specific aesthetic algorithm.
We summarize that the relationships "text-reality" and "text-quasi reality" determine completely different specifics of constructing an academic and a literary message. As was shown above, these relationships define a meaningful connection, which is based upon the logical laws of objective reality in academic message or upon aesthetic laws in literary one. The semantic component of the text also dictates the choice of the appropriate communicative activity algorithm both to the sender and to the recipient of the message.
Sender and recipient of a message
The different tasks and goals of their communicative actions, facing the author of an academic and literary message, naturally lead to different results. Within the framework of literary communication, the author's text-making activity is directed, firstly, to offer a literary convincing image of the microcosm of the quasi-reality created by his/her imagination and, secondly, to maximally involve the addressee into the world of passions of this microcosm. The reader's motivation for empathy is achieved through the author's appeal to the emotional component of the reader's personality and to his/her general cultural thesaurus, its aesthetic component in particular. Lacunas in the latter may lead to drastic results in literary communication.
A reader, who is innocent about post-modernist aesthetic canon, will be baffled by quite a lot of contemporary post-modernistic prose mistaking its purposeful chaotic fragmented narration for poor writing. The latter is considered in detail. In external communication, the trans-temporal existence of a transpersonal message takes place in spatiotemporal distancing of the moments of its encoding and decoding. Besides, there is an intermediate transformation of the message into a potential status, in which the communicative message's potency is kept in a virtual, condensed form for a long time. If the material form of a message is intact at least in one copy, the communication chain is ready to actualize the very moment when its initial and middle components "sender" and "message" are completed with its final component "recipient". The external communicative existence of the transpersonal message has its beginning, namely, the moment of creation, and, due to the potential communicative status, does not have an immanently conditioned end.
Inclusion of the recipient into the communication chain closes the latter and transforms it into an internal communicative status, in which two minds are brought into contact.
They are: the author's consciousness alienated and mediated by the text, and the consciousness of a particular reader. The hypothetical image of the addressee built into
